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1. ABOUT KILALA COMMUNICATION Kilala I

Established in 2013 by YUIDEA Inc., Kilala Communication is the media company based in Ho Chi Minh City.
Our role is to provide the news, trends and brands with the aim of promoting Japanese culture & lifestyle to Vietnamese readers. The contents are highly
selected which is suitable for the middle class and well-educated audiences.

Furthermore, we are currently working on a new project on promoting Vietnamese information to Japanese people who are interested in Vietnam.

Providing high quality multimedia communication services for promoting Japanese brands, services & products in Vietnam.

Website monthly visitors: 600,000+ / Website monthly pageviews: 1,000,000+
Facebook followers: 290,000+ / Facebook monthly impressions: 15,000,000+
YouTube subscribers: 70,000+ / YouTube monthly views: 10,000,000+
Instagram followers: 5,000+ / Instagram monthly impressions: 500,000+

Tiktok followers: 50,000+ / Tiktok monthly views: 5,000,000+

Newsletter subscribers: 80,000+

Magazine: 450,000 copies (In total 45 vols)

Total monthly reached
20,000,000+



Kilala I

KILALA USER’S PERSONALITY

m Over 35 |m From 25 to 34 |= Under 25 m OFFICER m OTHER STUDENT

30% »

They are office ladies with good career path and high

incomes. They have lots of hobbies and are willing to
spend money on beauty, health care, travel, sports

activities,... to enhance their life quality.

They have modern thinking and never stop learning to

develop themselves.

AGE CAREER

<500|m 500 - 1000 = 1000 - 2000 |m= >2000

8%
20%

®m Ho Chi Minh City

®m Hanoi

®m Da Nang

Other provinces

INCOME (USD) CITY



2. KILALA MEDIA ECOSYSTEM Kilala I

2-1 WEBSITE KILALA'’S PICK - THE CORNER OF JAPANESE RESTAURANT OR
Website Kilala: https:/kilala.vn/ SERVICE IN HCMC RECOMMENED BY KILALA EDITOR TEAM

All about Japan

Languages: Viethamese

= Kilala

Kilala

Tokyo lot top 10 thanh pho tot nhat
thé gidi ndm 2024 cua Time Out

Mobile View Desktop View VIDEOS LINK TO SOCIAL MEDIA
Topic CULTURE TOURISM LIFESTYLE BRANDS
Cuisine Tour Health
Art . Discover Famlly EDUCATION
Festival Japan Guide Beauty PEOPLE - EVENT
Society Fashion
. ’
Kilala’s READ — LISTEN — WATCH JAPANESE g;.o 2
Clubs Book ice
: Occupation
Movie EAT - PLAY
Musice
Star



https://kilala.vn/
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/phong-cach-song.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/doanh-nghiep-nhat.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/du-lich-nhat.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/am-thuc.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/am-thuc.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/am-thuc.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/am-thuc.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/van-hoa-nhat.html
https://kilala.vn/van-hoa-nhat.html
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WEBSITE TRAFFIC — updated to Jan 2024

\J v \/ |/

Pageviews Sessions User Avg. Time on site

Age Device Location

o

10%

632 574 40% Male 1,204,451
) 0 °
Female 3% pageviews
’ ‘ users
18-24 -25-34| «35-44 > 44 = Mobile - Desktop Tablet = Vietnam = Japan = Other
]



2.2 FANPAGE Kilala®

Fanpage Kilala:

https://www.facebook.com/vnkilala éYémaZing

/ar'meizin/

Total fan: 293,554+ followers Tréi nghiém doc man nhan 0

Avg. monthly page insights: "°'3°huﬁat 20 OJl g iy gy 7 et
#Nihontobil #Naruhodo - #Noidaga AN ¢ = ,~ —_—— & N >

% Engagement: 2,000,000+ . R Y T ——— A

. ; Q Creatg with avat?r
% Video view: 7,500,000+ views '
% Reach: 9,000,000+ people

@3 Edit cover photo

Kilala

151K likes + 293K followers

SPLBOBLD s

AUDIENCE

Age and Gender Location Cities  Countries

@ Men 37.90%

@ Women  62.10% Vietnam 267,633
Japan 13,282

30%
United States 4014

20%
I I Australia 1,481

10% I

0% | — South Korea 1,132
18-24 25-34 35-44 4554 55-64 G5+ Taiwan 1,097
Canada 1,015



https://www.facebook.com/vnkilala
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2.3 OTHER CHANNELS

/ 18:46 wil 4G LN 14:49 wil T m | MR AR / 14:51 al T \

: . . < Ghién Nhat Ban JAREY
< KILALA s < Kilala a .- ' kilalavn @ =
HOME VIDEOS PLAYLISTS COMMUNITY
1.175 4.745 0
Posts Followers  Following
S @kilalareview 2
B @kilalawvn Kilala
: 1 10,8K 109,0K Mang gid tri Nhat Ban dén cho ngudi Vit
3 47,2 7™ Following Followers Like %% Xem thém théng tin bai viét:
llowing Followers Like See Translation
o Message ,9\, v (27 kilala.vnjcam-nang-nhat-ban.html
Message A v
KILALA . Khém phd nhing dia diém n uéng, vui chol, Professional dashboard
Mang Nhét Ban ¢én gin ban hor. mua sim theo phong cach Nhat Ban % 257K accounts reacher in the last 30 days
SUBSCRIBED RN 5 s
. o @ httpsiifkilalavnicam-nang-nhat-ban.htm| @ https:i/kilalavn/cam-nang-nhat-ban.html T PR
viaeos o
Call Email % &

KILALA - kénh théng tin phong phi, hip d3 1 héa, du % call | &1 Ema Q Call & Email
lich, £m thue, con ngudi va phong cach séng Nhat Ban tir tr. \iii 2 ~

" & 7 =5 s |
Popular upload 5 2 @D = X

opular uploads
P P @ new_playlist o : ]
Beauty Cuisine Learn Japa... Kilala Review Cultur|

226K views - 1 year ago

- Massage Giam Bong & -
Mat, Nép Nhdn Nho 3 : Pinned
- ’ Phudng Phap Shiat... |

Kilalgw

THON GON MAT, : i : . 0 TAISAD DAM CUI CAD

HIETS TAKARAL

GIAM NONG CAM, | it cia vt | S P ik e ik
CHONG LAO HOA... xu3t nhung bat hanh ngusivg )

189K views - 1 year ago D 16M

E - _F‘ 7,3 m s
| LamViécQuasic- i == & —
Hién Tugng Karoshi \ N Qo . | WE i
=0 K Kilal - o ;
|EI 1y BACH QUY DA HANH > @ Q @ @
Lrary i : . .
Mang gudcgd thi chay w6 xin 103 khideh | Méu s tinh gap phii —
/ Marathon hon 47 cay s e thi phai lar gi & thoat L— k — /

C) Youtube " Tiktok news > Tiktok review (@) Instagram

Follower/subscriber 70,000+ 75,000+ 15,000+ 5,000+

Gender female 40% | male 60% female 46% | male 54% female 68% | male 32% female 69% | male 31%

Avg. video view per

10,000,000+ 5,000,000+ 1,000,000+ 500,000+
month



https://www.tiktok.com/@kilala.vn
https://www.instagram.com/kilala.vn
https://www.youtube.com/@kilalaofficial
https://www.tiktok.com/@kilalareview
https://www.youtube.com/channel/UCNMkUtvwuvg0xYAXvxMQZ7g
https://www.youtube.com/channel/UCNMkUtvwuvg0xYAXvxMQZ7g
https://www.tiktok.com/@kilala.vn
https://www.tiktok.com/@kilala.vn
https://www.tiktok.com/@kilala.vn
https://www.tiktok.com/@kilala.vn
https://www.instagram.com/kilala.vn/
https://www.instagram.com/kilala.vn/

3. MEDIA AGENCY SERVICES

We have a lot of effective solutions to aim your target/ goal/ request/ requirement by:

® SNS management

® Digital intergrated-creative content production

® Offline communication

® Media booking

® PR video production

® Japan - Vietnam media coordinator

® Shooting/ Interview coordination

32 Ly Thanh Co
=
B riocermoer: @

Juze chon ghé thém lai mbt dat rude

Phiéu luu cung Gulliver -Run Gulliver-

39K likes « 40K followers

Posts About Mentions Reviews Followers Photos More »
@ Switch into Phiéu luu cing Gulliver -Run Gulliver-'s Page to start managing it.

Intro Featured

Chuang trinh truyén hinh thuc t€ theo format ciia Nhat Ban, do VOV

. h . Phiéu luu cung Guiliver -Run
va Kansai TV phdi hap san xuat

" Gulliver
ctober 28, 2023 - @

© Page. TV show RECONG KHAO SAT DA MORE

Mén qua bi dn chinh 1a chiéc IPHONE 15

. 879828282
B¥4 truyenhinhvovtv@gmail.com
@ Uuyenhinhvovvn/dong-su-kien/phieu-luu-cung-gulliver-38.htm

Promote Website

e Rating - 4.8 (22 Reviews) @ Khao sét Phiéu luu cing Gulliver -

Iphone, VEé Tay Ai?

e

b Liked Q Search

Swlt(h Now

38, Phiéu luu cang Gulliver -Run
" Gulliver
October 6, 2022 -@
FELICH PHAT SONG CHINH THUC CUA
PHIEU LUU CUNG GULLIVER - MUA 4
RELOADED 1

p  \Julliver

CUNG TIM HIEU

THONG TINDUHOC

HOAT BONG
TAI GIAN HANG:




PR CAMPAIGN FOR TV PROGRAM BY KANSAI TV & VOVTV

Sponsored by Ministry of Internal Affairs and Communication (Japan)

“RUN! GULLIVER” (Season 4)

Objective: Promote the business among Japanese enterprises operating in Viethnam
Platform: VOVTV, VTC1, VTC9 & online channels

Link fanpage: https://www.facebook.com/rungulliver

Youtube: https://www.youtube.com/playlist?list=PLDSzb4fgM4fhx2-RT50bfvSnMJZnVdnHO

Scope of work:

- Asisst the production

- Conduct the marketing communication activities, offline event support
- Conduct the survey of the program

PR CAMPAIGN FOR TV PROGRAM BY TELEVISION NAGASAKI & VTV

THE FLAVOR OF VIETNAM — NAGASAKI
Objective: Promote cuisine & tourism in Nagasaki Prefecture

Tham giakhaosat

IPHONE, VE TAY AI?

Kilala I

Platform: VTV1 and online channels

Link fanpage: https://www.facebook.com/nagasakitoiyeu
Youtube: https://www.youtube.com/watch?v=nXWS5ILijIDI&t=32s |
Scope of work:

- Asisst the production
- Conduct the marketing communication activities

) HUONC Y. g

ATERNARAS A

HUGNG VI
Viét Nam Nag)'asaki
. C

Tham gia khao sét, tring iPhone 15!

" Chudng trinh *Kanh trinh K&t néi huong vi Viet Nam - Nagasaki® do VOV TV
d san xud B i gia

phéi hi Xudt. Mia 4 sé quay trd lai vdi khan gia
Vit van 28/10/2023 véi sy gdp mat cia hé déi didn vién dang rit dugc yéu
thich & thdi d¥m hién tal - Thanl

sat, guy vi dung qu P han o
nhiéu phan qua hap dan tus chuung trinh nhe!

s0 U
o0

- Conduct the survey of the program


https://www.facebook.com/rungulliver
https://www.youtube.com/playlist?list=PLDSzb4fgM4fhx2-RT5obfvSnMJZnVdnH0
https://www.facebook.com/nagasakitoiyeu
https://www.youtube.com/watch?v=nXW5ILijlDI&t=32s

Kilala I

JAPAN PREFECTURE TOURISM PROMOTION OFFICE

KANAGAWA/ NAGASAKI/ SAGA/ HOKKAIDO/ AICHI/ TOYOTA/ AKITA
TOURISM PROMOTION

Objective: Promote prefecture tourism to Viethamese people

Platform: Facebook and online news

Scope of work:

- Go to farm trip in Japan and write article

- Produce content & manage fanpage

- Conduct tourism PR seminar

- Approach to local travel company

- Offline event support

AL i'?:_'{v.’\”."bx L i oo o0

id
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JAPANESE COMPANY PRODUCT PR
HOUSE FOODS CURRY PR CAMPAIGN

Client: HOUSE FOODS VIET NAM

Objective: Japanese curry advertisement, B2B target
Platform: Kilala magazine & online channels

Scope of work:

- Landing page production

- Content idea, PR (Facebook, Tiktok,...), Ads campaign

- Offline event

AICHI/ GIFU CUISINE PR

Client: JTB Viet Nam

Objective: Japanese curry advertisement, B2B target
Platform: Kilala online channels & KOLs

Scope of work:

- KOL booking

- Content production

_#-n Fahoka Xé Dich

¥ March2 - Q@
Toa lac tai vi tri “dac dia” khi nam gilta Tokyo va Osaka, khu vic Chubu trong dé c6 tinh Gifu va
Aichi luén thu ht du khach khéng chi bdi nhitng dia danh néi ti€ng ma con bdi nén dm thuc da
dang.
Lu rdi Fahoka khéng ¢6 dip di du lich, dac biét 13 du lich Nhat Ban nén r&t nhd huong vi clia
nhithg mén &n ban dia.
Nhung vira qua, Fahoka nhan dudc 18I mai tir dai dién tinh Aichi va Gifu dén nha hang Kyo
Watami dé€ trai nghiém &m thuc clia hai tinh nay.
Khéng phai nhitng mén an thudn... See more

oo You, Thu Thu, Té Kim Ngan and 3.5K others 88 Comments 42 Shares

11

3 YouTube

4

#PhuongMin EMOnNK3

Am thyc Nhat k

9 views * Mar 2, 2022

Kilala I

hf)ﬁQ chi c6 Sushi, ma con nhiéu mén ngon dé ban kham pha | Di Cing Phuong Min Nha

h 2.9k

eom o9 @ O D

GP DISLIKE 2 SHARE € CLIP =% SAVE ...



5t FEEL JAPAN EVENT

Timeline: 3@ & 4" August
Scaled event: 40,000 visitors

Number of brand attendance: 96
Report: https://feeljapan.kilala.vn/report.html

» ;
suzuki » || wonper || Kilala life. love.
$ e g B A use | | rother sakurd’ || CREATORS | | shop Eem LION
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COoLOCOLO. @Msill_'.ltblo ;"-g‘::‘.;m'-“m NWJHK!‘H"! ‘(}Inn ' SHOYEIDO % %
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MOTTAINAI EVENT 2022

Objective: Promote SDGs and spread out living green

Scaled event: 300 visitors



4. KILALA MEDIA RATE CARD

A. WEBSITE KILALA

kilala.vn

WEBSITE
ARTICLE

Description

Appear in Featured position on the homepage for at least 4
hours (rotating 3 articles)

Price (VND)

HIGHLIGHT Appear in the Top 1 new articles on the corresponding 19,000,000
category page
Appear at the same time as Type 1 article on the homepage
HOMEPAGE Type 1 and Top 1 new post on the corresponding category page 17,000,000 M
HOMEPAGE Type 2 Appear at the same time as Type 2 artif:le on the homepage 15,000,000 HERE
and Top 1 new post on the corresponding category page
HOMEPAGE Type 3 Appear at the same time as Type 3 artif:le on the homepage 13,000,000
and Top 1 new post on the corresponding category page
SUBPAGE Grpup 1 8 000,000
(Culture, Travel, Lifestyle) CLICK
Appear as Top 1 new article on the category page -
SUBPAGE Group 2 HERE
(People, Education, Brands, 6,000,000
Kilala's Clubs)
Appear in Featured position on the homepage for at least 4
EYEMAZING hours 23,000,000
Appear in the Eyemazing block on the homepage for 2 weeks
Package of review article and location introduction CLICK
Images and location addresses are featured on the homepage HERE
KILALA's PICK for 1 week. 20,000,000

*Highlight previously posted articles: an additional 30%
charge of unit price

13

Kilala

All positions appear for at least 4 hours
Customers provide information and
images. Kilala is responsible for editing
and implementation. (maximum 2
edits).

From the 3rd edit: an additional
1,000,000 VND per edit

Articles must not exceed 1,000 words
and 5 images.

Add Japanese version: an additional

50% charge of unit price


https://cdn.kilala.vn/HOMEPAGE-HIGHLIGHT.jpg
https://cdn.kilala.vn/SUBPAGE-TOP-1.jpg
https://cdn.kilala.vn/kilala-pick-eyemazing.jpg

4. KILALA MEDIA RATE CARD

IEIERY)

WEBSITE
BANNER

Description

Display on the entire page within

PREMIUM FULL BANNER 48 hours 20,000,000 @ CLICK HERE
Share of Voice 100%
MASTHEAD BANNER Display 72 hours on the homepage| 15,000,000 | CLICK HERE
INPAGE BANNER Display 1 week on article pages
(Display on article page with the same topic on with the same topic 10,000,000 | CLICK HERE
mobile only)
INLINE BANNER Display for L week on the 10,000,000
omepage

RIGHT-SIDE BANNER o ek on the 5,000,000 | CLICK HERE

LEFT-SIDE BANNER Display for 1 week on the 5,000,000

(Display on homepage only)

homepage

Appear simultaneously on other category pages or article pages: an additional 30% charge of unit price per page

14
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https://cdn.kilala.vn/full-banner.jpg
https://cdn.kilala.vn/masthead-banner.jpg
https://cdn.kilala.vn/inpage_banner.jpg
https://cdn.kilala.vn/BANNER-WEBSITE.jpg

4. KILALA MEDIA RATE CARD

B. FANPAGE KILALA

Description Details KPI Price (VND)
POSTING LINK/ SHARING LINK 100 words No commitment 6,000,000
100 words 1000 engagement, 80k reach 10,000,000
POSTING LINK
100 words 2000 engagement, 200k reach 12,000,000
POSTING STATUS -
PR LINK ATTACHED IN COMMENT SECTION 40 words No commitment 6,000,000
POSTING STORY 24 hours No commitment 6,000,000
100 words - maximum 4 photos 1000 engagement, 100k reach 10,000,000
POSTING PHOTOS 100 words - maximum 4 photos 2000 engagement, 200k reach 12,000,000
100 words - maximum 12 1000 engagement, 100k reach 15,000,000
photos
POSTING VIDEO Video production costsare not | 5o oo 12,000,000
included
Participation instructions must
be followed by Kilala’s
MINIGAME o . 100 comments 23,000,000
guidelines and exclude shipping
fees or gifts (if any)
PINNING POST 2 days - 3,000,000

Engagement included: Reaction + Share + Comment + Click

15
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4. KILALA MEDIA RATE CARD

C. TIKTOK KILALA
Description DI Price (VND)
Upload on Tiktok 100k view 10,000,000
| Upload on Tiktok 100k wew 12,000,000
@kilala.vn Re-up on Youtube No commitment
Upload on Tiktok 100k view
Re-up on Facebook No commitment 16,000,000
Re-up on Youtube
@kllailarev!ew Upload on Tiktok 50k view 8,000,000
Exclusive price for restaurants
Upload on Tiktok 50k view
Re-up on Instagram anh No commitment for re- 10,000,000
Youtube upping
@kilalareview ;Js_lzadognlz;‘l';l;t;(l;()k 50K view
P No commitment for re- 16,000,000
Re-up on Instagram and UbDIN
Youtube PpIng

Price applies to 01 clip, including editing fees.

16
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4. KILALA MEDIA RATE CARD

ADDITIONAL SERVICES:

Service

Price (VND)

1 Add video clips to articles 300,000d/video Video must be uploaded to YouTube channel
2 Add photos to posts 500,000d/3 photos Maximum 10 photos per article

3 Add hyperlink 300,000d/link Maximum 3 links per article

4 Edit post after posting 500,000d/time Spelling corrections are not included

Cost of adding text
5 (for articles exceeding the
prescribed length)

1,000,000d/ under 200 words
2,000,000d/ under 500 words

6 Newsletter

12,000,000d/time delivery

Vietnamese Version
Weekly distribute on Tuesday and Friday

GENERAL NOTES:

Customer-provided images and content must have a clear origin and copyright, and be approved by the owner to protect

intellectual property rights.

All prices do not include VAT.

17
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5. KILALA PARTNERSHIP Kilala I

£

JAPANFOUNDATION
JREAST /EON MALL ACeCOOK
ANALZ HIS i & Fhcecooid

@Takashinaya  Bskbuec7wss PLUS  cNhanh.. finden FuJiFiLm 25°

...................... VIETNAM

D)y 84 VeV NETFLIX & J1B

Vén hoa - Du lich
JAPAN AIRLINES Perfect moments, always

e % (MUFG MIZWHO \ @ 4
ﬂ:rlitlé?n QEEE!S BECAMEX Bank of Tokyo-Mitsubishi UF) Daiwa House LOTUS GROUP

,‘

NEVER SAY NEVER
= 1E eIl =

JHIJEIDO Kanebo

FEEL YOUR BEAUTY

SOTETSU /
o %o
GRAND  o%uisse AIS
- Ye® %" )
FRESA KOTOBUKI SEA e
SA1T1GON
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Thank you for reading till the end.
Please do not hesitate to contact us if you require further information.

Kilala Communication
sales@kilala.vn

WCHTCUTNVNT &8

KILALA COMMUNICATION COMPANY LIMITED

Add: 3th Floor, Copac Square Bldg., No.12, Ton Dan St
Ward 13, Dist.4, HCMC, Vietnam

Tel: (84.28) 3827 7722

1

k you




